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千葉市花見川区魅力発信プロジェクト
「花見川どっと com!」の運用体制作りと今後の展望











Operational Structure and Action Plan about Community Branding Project 
“Hanamigawa.com!” for Hanamigawa-ku in Chiba-city
Yoshihiro KAWANO＊
Tokyo University of Information Sciences and Chiba-city concluded an inter-regional 
association agreement. The members （students and professors） of Kawano seminar in system 
development course promote community branding project “Hanamigawa.com!” for Hanamigawa-
ku in Chiba-city. In this paper, the activity condition of the project, the operational structure, 
and action plan are reported. Concretely, our activities are organization of project team in TUIS, 
operation of Facebook page for this project, information literacy education for high school students, 
and development of operational structure among public administration, high school, and university. 
As a result, operational structure of Facebook page which cooperated with high school and public 
administration was developed mostly. Future works are enhancement of operational structure and 
consideration of assessment about local revitalization. We will continue to perform long span 
activity for community branding in Hanamigawa-ku.
Keywords: community branding, social media, operational structure, facebook page
　 　
　＊東京情報大学　総合情報学部　総合情報学科 2014年６月30日受理
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　Step 5． Facebookグループでの投稿記事の共
有、記事の校閲
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